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This guide is designed to get you up and running with Jumplead 
as quickly as possible. We’ll get your tracking code installed, 
identify some leads and talk you through how to manage them.

In order to access Jumplead you’ll need a computer with an 
Internet connection and at least Internet Explorer 7, better still 
something like Safari, Chrome or Firefox.

In this guide you’ll learn to:

1. Add the tracking code.
2. Add LinkedIn and Twitter integration.
3. Identify incoming leads and visitors.
4. Verify a business match.
5. Manage Active leads.
6. Identify Twitter leads.
7. Set up lead Alerts.

Welcome to 
Jumplead 1.

Jumplead will work as an easy to use lead management system 
without the tracking code installed, but why would you want to do 
that when by simply adding the tracking code to your website’s 
source code (just before the closing body tag) you get real-time 
leads every day.

When you first login to Jumplead you will find your unique 
tracking code and you have the option of copying it and adding it 
yourself or you can email it to your web developer straight from 
Jumplead.

Add the 
tracking code



2.
When you add your LinkedIn credentials, Jumplead is able to show 
your network connections within the organisations identified as leads, 
we are also able to include the LinkedIn company information as part 
of our matching process. Bingo!

Adding Twitter credentials gives you the option of replying to tweets 
directly from inside Jumplead.

To add your social media credentials to Jumplead go to:
Settings > My Alerts & Integrations > Integrations

Add LinkedIn and 
Twitter integration

Identify incoming 
leads 
The main navigation option ‘Incoming’ toggles between Groups of 
visitors. By default these are ‘All Leads’ and ‘Blocklist’ (for visitors 
such as known ISP’s). You can create your own Groups to filter leads 
by region or even manually assign leads to your own Groups to control 
who has access to which leads. 

All Leads
Leads are the organisations that have visited your website and have 
been profiled by Jumplead based upon their web address as being of 
potential interest. There is an ‘add to blocklist’ option to screen out 
organisations that you’d rather not see listed here in future (you can re-
instate them later in your account preferences if you need to).

Blocklist
Blocklist shows a list of traffic that includes Internet Service Provider 
(ISP) traffic. Eg British Telecom (BT), Verizon etc.
These are generally visitors from smaller businesses and people at
home. We made these available because the page by page activity can 
still be of interest even though the visitor isn’t from a profiled business 
connection.



As soon as you begin to work with an incoming lead it becomes active
and available via the ‘Active’ navigation option. Here you will see an
overview of all active leads, with the latest activity update listed
for each lead.
Click on a lead and you will get the leads detail page along with
current and historic activity.4.

We search for each organisation across a number of databases, 
and aim to identify each and every one.

When our auto match doesn’t quite get it right you can click on 
‘review match options’ to take a look at the other top results 
yourself then pick the correct one if it’s there. If it’s not in the 
search results you can click on the Google search button to do 
some fact finding yourself, then either update the search or 
even simply add the contact details yourself.

Verify a business 
match

5.Manage Active 
leads



7.
If you’d like to be alerted when an important page on your website is visited, you can 
set up an alert in Settings > Alert pages & Goals. Then choose when you’d like to be 
alerted on the ‘Alerts & Notifications’ page. You can also give different users different 
alerts!

Well done, you’re now a Jumplead ninja!

Set up lead alerts6.As well as identifying leads generated by your website, Jumplead
allows you to maintain an ongoing Twitter search filter that is
constantly searching tweets for ‘intent’ searches, containing words
like ‘recommendation’ ‘looking for’ etc. Customise your search to
include all of the phrases you want to find and create a single stream
of leads.

Identify Twitter 
leads


